NARI Members

Membership in NARI is a good business decision

$1500 -> Publicity and brand exposure
through participation in association

$1,000 -> Lead marketing campaigns.
,000 -

| generation from
exposure on 3 lo-
cal and national
websites.

$500 -> Industry specific educa-
| tional training offered each year
locally and through webinars.

$2000+ -> Significant

yearly savings with . = - '

NARI’s liability insur- S % $500 -> Networking value at monthly

ance program. 3 . il meetings and events (connecting with the
! ) people you want to do business with).

$300 -> Certifica-

1 tion; credentials
that increase your
credibility to gain
new business.

$3500 -> Increase lead generation
?ZQOI-; Mont:l\é ¢ [ | === [ through participation in the Home
egisiative updates. | | - | Improvement Showcase & and the
- Build, Remodel & Landscape Expo.

L[

$500 -> Consumer exposure through NARI
membership directory (print and digital) -
get more leads.

ated with membership (logos, values,
Code of Ethics).

$200 -> Consumer recognition and o $200 -> Education

employee morale booster in entering |~ % . ; ~ ;—1 in obtaining EPA

Contractor of the Year (CotY) Awards. |- 1 certification and
. L recertification.

: | SR : . -> Yearly savings with partici-
- - . T : - i - || pation in Paychex and other dollar
2 $100 -> Achievement in Consumer N ¥ . o - LS ) -savings programs.
= Excellent (ACE) Awards—gain a : S T S . :

marketing edge. " | $500 -> National member

- = 4 T W = e R R discounts and services—

: — . . . = = o ' | Home Depot 2% rebate
$50 -> Building N ———— e T ey y program. L
et o0 > Usine 4 /==l T [1$13,480+ / Total Value of Membership

ness relation- ; | NARI as a mar- K o .z 1 - A
ships at NARI b | keting tool when |~ - e —Lk ’ oo 'S 495/NAR| of Central Ohio Dues

events. =) | selling to clients | - - P 7 : -~ Ys12 985+ / NET VALUE
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